SECOND EDITION OF THE WARNER BROS. CAMPAIGN PLAN ON 


TRAVELING 


SALESLADY 


CONDENSED SALES PLAN 


with 


OAN BLONDELL- GLENDA FARRELL 


WILLIAM GARGAN : HUGH HERBERT - GRANT MITCHELL 


Rufus 
+ Mitchell) manufactures a good 
toothpaste which doesn’t sell be- 
}cause the old man refuses to rec- 
fognize the value of advertising. 


K. Twitchell (Grant 


Pat O’Connor (Bill Gargan), 
Twitchell’s wise-cracking, star 
salesman, continually threatening 
to quit and go over to the com- 
pany’s chief rival, J. J. Sehmidt 
(Al Shean). 

Finally, Angela Twitchell (Joan 
Blondell), daughter of Rufus K., 
has a talk with Elmer Niles (Hugh 
Herbert), an inebriated visionary 
who has a real selling idea. An- 
gela_ tries to get a job from her 
father, but when he tells her 
‘women know nothing of busi- 
ness,’’ she takes herself and her 
idea over to Schmidt and gets a 
job on the road. Elmer’s idea, 
**Cocktail’’ toothpaste, sweeps the 
country. Angela, who is the star 
pusher of the product, sweeps her 
chief rival, Pat O’Connor, off his 
selling pedestal and into her arms 
without his knowing she is the 
daughter of his boss. 


They fight 
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Running Time. . . . . 63 Minutes 


all day in the sales field, but after 
8 P.M. romance ripens. 

Claudette Ruggles (Glenda Far- 
rell), who owns a chain of drug 
stores, succumbs to Pat’s charms 
while Angela uses her own per- 
sonality to win male customers 
away from Pat. The two rivals 


agree to attend a convention to- | 


gether. 
an airport and bribes a private 
pilot to give him some thrills if 
he decides to follow her example 
and travel by airplane. Claudette, 
who has offered to vamp male cus- 
tomers for Pat, accompanies him 
and the two are plenty scared by 
the pilot’s antics. They. are even 
more angry than scared, however, 
when they learn that they were in 
a plane sky-writing ‘‘ Cocktail 
Toothpaste’’ over the convention 
site. 

Angela and Claudette battle for 
Pat’s affection, and fast and fu- 
rious action follows, until finally 
the girl forces a consolidation of 
the two toothpaste companies and 
retires to settle down as Mrs. Pat 
O’Connor. 
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h Herbert’s in a tight spot, lucky fellow. What with Joan 
Bie dell pacha right and Glenda Farrell on his left, it’s a matter 
of time before Hugh gives in. 
“Traveling Saleslady,” which opens at the 


Mat No. 8—20c 


Absent Wife Goes To 
Movie To See Hubby 


Glenda Farrell’s 
Only Hobbies Are 
Her Son and Cat 


Glenda Farrell, who has one of 
the stellar roles in the First Na- 
tional production “Traveling 
Saleslady” which comes to the 

Theatre= On. °..22-5.... , is 
generally cast as the hotcha night 


Hugh Herbert’s wife, Rose, had 
been on tour in Japan for two 
months. Herbert, while making the 
First National production, ‘‘ Trav- 
eling Saleslady,’’ which comes to 
thO-2 nek Theatre on 


told Joan Blondell that she told 
him over the telephone she missed 
him so much she went to see a 
movie which he was in. 

When Hugh finally appeared on 
the screen, she gasped out loud, 


GLENDA ‘¢Oh, Hughie!’’ And when he 
FARRELL, she said she 
in got such an uncanny feeling that 
“T li something was wrong she made up 
Ss : pepe J her mind right there to return 
ere to the United States. 
at the ...... 
Theatre. 8640 Toothpaste Tubes 
Mat No.8 Used In New Movie 
6 


Toothpaste made in Hollywood 
—8640 tubes of it—was used for 
props and comedy scenes in Joan 
Blondell’s latest First National 
picture, ‘‘Traveling Saleslady,’’ 
which comes to the 


club gal, but in real life she’s 
very 9 o’clock. She likes to sit 
in her home by a cozy log fire 
while “Annie,” her pet Persian 
cat, purrs in peace beside her. 


Glenda, however, d ; t 
enda, however, doesn’t get a Piaaiek ae 
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echanee to do much home loafing, OA abel 
except after working hours for pee _ Souniry scliing a gat 
Warner Brothers’ assignments tail Toothpaste,”’ a concoction 0 


her ‘‘slightly inebriated’’ fellow 
comedian, Hugh Herbert. 

A total of 11,217 different 
brands, types and flavors of tooth- 
paste are registered at the U.S. 
Patent Office. Not one of these 
thousands used the ‘‘cocktail’’ 
flavor. 
1 


ceep her right on the jump. 


Her young son Tommy, now 
ibout eight years old, is in mili- 
ary school and often visits the 
itudio where his mother is work- 
ng, whereupon Glenda makes cer- 
‘ain that everyone knows he’s her 
rery own. Aside from Tommy 
‘and her kitten) she has no hob- 
bies, although she “paints a 
little’ and plays the piano. 

Being half Irish, she is a bit 
‘uperstitious, and she recently de- ; 
nonstrated this for when her new 
Yorth Hollywood home was being 
uilt she insisted on doing just a 
ttle bit of each part of the cons- 
ruction so she could say: 


“T helped build this, myself!” 
Her first stage role was in 
“Uncle Tom’s Cabin’ when she 
was seven years old. 

In “Traveling Saleslady” she is 
the rival of Joan Blondell for the 
love of the handsome salesman, 
William Gargan. Others in the 
east include Hugh Herbert, Grant 
Mitchell and Al Shean. 


{ 
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You'll see them in First National’s | 
Theatre today. | 


Sea 


| Joan Blondell at 
/Strand Today in 


Hilarious Comedy 


“Traveling Saleslady,” First 
National’s rollicking new comedy 
romance, opens at the .................. 
Theatre today, with Joan Blon- 
dell heading an all star cast. 

It is an up-to-date story of 
a young girl, who refused an op- 


JOAN 
BLONDELL, 
in 
“Traveling 
Saleslady”’ 
at the ...... 
Theatre. 


10¢ 


portunity to enter the business 
office of her father, a toothpaste 
manufacturer who has become 
fossilized, signs with his rival to 
sell a paste with cocktail flavors, 
an idea submitted to her by an 
inebriated inventor. 

She herself goes out on the 
road to sell it, beats her father’s 
star salesman at every turn, and 
after nearly ruining her fond 
parent, falls in love with her 
salesman rival. 

Joan Blondell has the title role 
with William Gargan in the part 
of the star salesman. Glenda 
Farrell is the other side of the 
triangular love affair. 


Gargan, who once sold salad oil 
in New York and should know 
whereof he speaks, continues: 

‘‘T am against traveling sales- 
women decidedly. This practice is 
unfair to the male sex because of 
the wiles of women.’’ 


Others in the cast include 
Hugh Herbert, the inebriated in- 
ventor, Grant Mitchell, as the 
conservative manufacturer, and Al 
Shean, his more modern rival. 


| 
Gargan Observes 7th 
Wedding Date 


‘ William Gargan rushed away in 
a terrific hurry from the First Na- 
tional studios one day during the 
production of ‘‘Traveling Sales- 
lady,’’ which comes to the ............ 
Theatre on The as- 
tonished cast made inquiries and 
discovered that the actor had gone 
home to join Mrs. Gargan in cele- 
brating the seventh anniversary of 
their wedding. Mrs. Gargan gave 
her actor-husband a small bar for 
his den. 


Three Blondes Vie 
For Film Honors 


Three blondes vie for honors in 


the First National production, 
‘‘Traveling Saleslady,’’ which 
comes tothe «.......c..c:2.-3-- Theatre 


“i i aap eae . They are Joan Blon- 
dell, the star; Glenda Farrell and 
Ruth Donnelly. 


EXPLOITATION 


3 EASY GAL BALLYS 


If you’re thinking of a bally, maybe the 
one pictured will do it. If you’re out for 
wider coverage a 
gal in a bannered 
roadster distrib- 
uting heralds 
might be better. 
And what do you 
think of a dame 
or two parading 
sandwich signs in 
front of depart- 
ment stores with 
copy reading: 

Salesladies .. . 
Don’t miss 
‘TRAVELING 
SALESLADY?’, It’s 
Your Story and 
the Funiest Film 
in Town! See It 
at the STRAND! 


LETT SETS My ANNES Serres - 


‘Saleslady’ Tours Dept. Store With Special 
Values....4d And Word-Of-Mouth Boost! 


This one sounds practical and at the present writing several New Jersey houses 


are planning to use it. 
Cooperating department store conducts a day of “Traveling Saleslady Surprise 


Specials” along these lines: 

Store picks classy salesgal to conduct sale. She travels throughout ~~ sere on 
the sale day, spending announced time in each department — at which time the ‘spe- 
cials’? are offered. Here’s how store announces it: 

“SOMETHING NEW IN SHOPPING HISTORY! TOMORROW, BLANK’S DE- 
PARTMENT STORE OFFERS THEIR ‘TRAVELING SALESLADY SALE’... . Miss Jane 
Johnson, who has been chosen our “Traveling Saleslady,”’ will conduct special sales in 
eight departments of our store. From 9 to 10, our Traveling Saleslady will be in the 
Kitchenware Department, where a number of values will be offered for that hour only 
... Pots 25e, ete. From 10-11... many surprise specials in the Hosiery Department... 
regular $1.00 hose for 79c, etc. etc. (List day’s schedule) ; 

Best bet would be to key sale to your opening-day . . . getting your plug in their 


ads and display material. If business warrants department store might be willing to 


SALESLADY SHOPPING NIGHT continue the sale daily during run of the film. 


Women’s shops might see the idea of combining 
on a special evening for salesladies—giving the 
woiking goils a chance to do a little shopping 
themselves. With beauty shops featuring a spe- 
cial “‘Saleslady Coiffeur’’—and dress and hat shops 
showing latest in clothes for the business woman, 
you can get a break with window stills showing 
film’s two business women, Joan Blondell and 
Glenda Farrell. 
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a 3 SMALL-SPACE CONTESTS 


ji. FOR JOKESTERS — Newspaper offers du: |_ 


| 


AD TO PLUG PAPER'S 
‘CLASSIFIED’ SECTION 


Perhaps your paper could use an ad like the one 
below to boost their ‘Classified’ section. If you 
like the idea, order still No. TS Pub. F — 10ce. 


Let Your Ad Travel With 
Our “Classified 


e i 4 
ection | 


: PERSONAL COLUMN PLANT 


Since the Roxy, N. Y. was well pleased with 
a recent gag handled this way, we’re suggesting 
this for towns whose ‘personal’ columns get a 
big reader play. 

‘‘JACK, I’m very lonely. Meet me in lobby | 
of the Theatre, Monday night at 
seven.”’ “‘TRAVELING SALESLADY.’’ 

ANGELA TWITCHELL—‘ Please come back. 
Apologize for having said a woman never would 
make a good Traveling Saleslady. Am staying at 
the Theatre.”’ RUFUS. 


cats for best ‘“‘Traveling Saleslady’’ quips. 
Fans should have lots of fun trying to change 
their old ‘‘Salesman’’ weezes around and still 
keep ’em clean. 


2. FOR 
‘‘My Toughest Sale,’ or if editor prefers, 
‘‘My Funniest Sale.’’ 


i 
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SALESPEOPLE — Best letters on | 


3. FOR SHOPPERS — Paper awards passes 


for best letters on question ‘‘Would you 
rather be waited on by salesmen or sales- 
ladies ?”’ 


i IDEA FOR TEASER SNIPING 


For snipe-and-sticker stunt vor advance lobby 
teaser use. ‘She'll sell you the (insert name of 
famous city monument, library or City Hall)— 


“TRAVELING SALESLADY”’ — Strand. 


Fe TICKETS TO Ist CALLERS 


that the first ten salesladies to show up at opening 


will be admitted free. They’re sure to bring some-| Tie-up with a store specializing in ladies wear, 


one along ... don’t you think? 


d TO REACH THE SALESMEN 


Don’t forget the Ad Men’s Club, Kiwanis, 
Moose, Elks and other groups with a good per- 
centage of salesman membership. See if you can 
placard bulletin boards. In hotels, try to stuff 


mail-boxes with heralds. 


Another reminder — if you think you sie 


swing it, — sell business clubs the idea of a the- 
atre party for the laughs they’ll get from ‘‘Trav- 
eling Saleslady.’’ 
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; SPRING FASHION DISPLAY 


Theatre — 
last night. I think you’re swell. Meet me in the- 
atre lobby, tonight.”?’ JOAN 


. . . + Because the 
DAILY JOURNAL 


LUGGAGE IN LOBBY travels around to 
everyone in the family 
It should be a before the paper is 
cinch to promote finally discarded. 
a supply of lug- 
gage, such as 
trunks. valises 
ee ‘Classified’ page solve 


Pile ‘em up in 
lobby, as pic- |} 
tured, and there’s 
your advance 
flash for the film. 
Sign plugging | 
date and a few 
stills completes 
display, except for customary card giving 
credit to cooperating merchant. 


your selling problems 
—or your renting dif- 
ficulties. 
e 
William Gargan, appearing with 
Joan Blondell and Glenda Far- 


rell in “Traveling Saleslady,”’ 
at the Strand Theatre now. 


Call Bryant 8300 
and we shall be glad 
to serve you. 
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Let the Journal’s 


: THROWAWAY IDEA 


Business ecards printed locally, should be more 
of an attention-getter than the usual throwaway. 
A elassy-looking gal can hand ’em around. Handled 


for a window display of latest fashions for Spring, 
this way, similar cards have proved effective: 


travel and vacation. Furnish a card announcing: 
FASHIONS FOR A TRAVELING LADY 
suggested by 
“TRAVELING SALESLADY” 
starring 
Joan Blondell and Glenda Farrell 

Display carries photos of Blondell in latest Spring 
attire. Order still nos. B.L.652, 719, 730, 762, 870, 
872, 873—10c each on order from Campaign 
Plan Editor. 

Photos also adaptable for Woman’s Page use. 


TRAVELING SALESLADY 


(can be reached any time after 1 P. M.) 


(Name, address, phone of theatre ) 


BANNERED BUS BALLY 


: ’s an old one you might care for. Announce 


| Vote For Town's Best Saleslady-A Co-op Plan 


Tie up with the liveliest department store in the city. Store makes window dis- 
plays of photos of sales girls and identifies them with their respective departments 
asking for votes on ‘Most Popular Saleslady.’ Vote can be on prettiest, or nicest per- 
sonality if preferred. Customers can come to store and get voting coupons (no pur- 
chases necessary) or clip coupons in store ads. Voting coupons also available at the- 
atre. Window display and store ads to carry copy and art on picture. Theatre will 
display pictures of contestants and flash returns, with free tickets to girl making 
biggest gain each day, if paper plays along, it’s so much sweeter. 
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Illustration tells all — at least all you 
need know about this street bally. Many 
exhibitors we know have done it already 
—promoting bus at no cost. Add a couple 
of nifty lookers to wave at the windows, 
and it'll make the bally more attractive, 
as well as attracting. 


ADVERTISING 


BUYERS BEWARE: 
WIVES TAKE CARE! 


Here come the orig- 


Have you heard the one 
about the Traveling Sales- 
lady? ... It’s even funnier 
than the one about the 
Kansas City Princess! 


inal gimme girls 
that men just 


can't say “No” to! 


THEYRE AT IT AGAIN! 


The gold-digging gimme 
gitls of “Kansas City Prin- 
cess” are on the road now! 
They make business a pleas- 
ure—and how they love their 
work! It’s a mad riot of fun! 


i 


First National comedy sensation with 
WILLIAM GARGAN . HUGH HERBERT 
RUTH DONNELLY .-. PATSY KELLY 


JOAN 


THEATRE + DATE BLONDELL 


GLENDA 


FARRELL 


First National Picture a4 


WILLIAM GAPRGAN 
HUGH HERBERT 


JOAN AND GLENDA 
ARE AT IT AGAIN! 


They make business a pleasure— 
and they’ve got a line that'll break 
down the sales resistance of the 
nation! An even merrier riot of 
fun than “Kansas City Princess’’! 


BLONDELL 


FARRELL 


WILLIAM GARGAN [ oy 

HUGH HERBERT . ; T E A 
RUTH DONNELLY rue 

PATSY KELLY § 4 


TRAVELING SALESLADY eget | 


MORE FUN, MORE LAUGHS 
THAN “KANSAS CITY PRINCESS!” 


85 Lines Mat No. 27—10c 


cA First National laff hit, with 
WILLIAM GARGAN 
HUGH HERBERT 


TRE 


<h First Nanonal’s Buggest Comedy Stars 
“AAN BONDELL = CENDA FARR 


96 Lines Mat No. 24—20c 


JOAN BLONDELL 


ritgtamacs @ THEATRE 
thelr Business! DATE 


Heaven will protect these 
working girls ... and Heaven P @] L ‘ C ed 


help the guys they work! 


GLENDA FARRELL 


in First Notional’s Fun Frolic 


“TRAVELING Mean TUONDELL 


SALESLADY HN (ing 


DONNELLY + PAISY KELLY» GRANT MITCHELL 


29 Lines Mat No. 19—10c 
First National comedy sensation with 

WILLIAM GARGAN - HUGH HERBERT 

RUTH DONNELLY . PATSY KELLY 


47 Lines Mat No. 28—10c 


JOAN BLONDELL 
7 GLENDA FARRELL 


VITAPHONE | 4 R AVE L N G 
SHORTS : SALESLADY 


A First National Hit wth 
WILLIAM GARGAN > HUGH HERBERT 
RUTH DONNELLY - PATSY KELLY 
¢ GRANT MITCHELL - AL SHEAN - BERT ROACH 


BUYERS BEWARE! WIVES TAKE CARE! } AN 
SR 


JOAN BLONDELL 
GLENDA FARRELL 


146 Lines Mat No. 16—20c 56 Lines Mat No. 18—20c 


Ay 
JOAN BLONDELL 


“GHENDATARRELL 


WILLIAM GARGAN — 
HUGH HERBERT 


Se atid ky BAY ENRIGHT 


s FURST MATIONAL 
soy? 


INSERT CARD 


24-SHEET 


1-SHEET, WINDOW CARD, 
MIDGET WINDOW CARD 


bo 


These Gold Diggthh ant back GGL: 


TRAVEL NG 
Fama LADY 


a “IOAN BLONDELL GLENDAFARRELL 


“WILLIAM GARGAN = HUGH HERBERT Directed by RAY ENRIGHT 


A FERST 


RESULT APOMS CORPORATION FICTURE 


~ §-SHEET 


ACCESSORIES 


DESCRIPTION: 


PRICES 


“The More You Buy— 
the Less It Costs” 


1-SHEETS 
Yas Co Wie”: aeons oe 1Sc each 
WU't0: 90 ne 13¢ each 
100 and over .......... llc each 
3-SHEETS 
ito.24- . ae 40c each 
25° and OVEr Ss. see. 36c each 
6-SHEETS 
1 to 9 ese ees 75c each 
1940219 bse ae 70c each 
20:sand over: ..3.. 2.2. 65c each 
24-SHEETS 
Upto 2455 25 $2.00 each 
FOU OVE oe. cae 1.75 each 


WINDOW CARDS 


LtOnaGe = ..cs. eager. 7c each 
00.-to: 99S SS Se 6c each 
100 and over ......... 51/,,¢ each 


bP tosed ee oe 25c each 

20! 10289 si et 22c each 

o0° 16:99"... . ae 20c each 

100 and over .......... 18c each 
HERALDS 

IM to 4Ma- 3 2. $3.00 per M 

5M and over ........ 2.75 per M 


LOBBY DISPLAYS 


ll. x: 14 Photos:=: 2... 75c a set 
(8 in set—colored) 

22 x 28 Photos ......... 80c a set 
(2 in set—colored) 

DHOOS.- eee See 15c each 

ROU = Sos eee cee at 10c each 

Midget Window Cards 4c each 

Merchandising Plans ..... Gratis 


These Prices Apply 
to the U. S. Only 


Illustration in brilliant colors on light orange background. 
Title is dark blue on white background. Small credits are vermillion. 
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Cap orctuns WILLIAM GARGAN- HUGH WERBERT _ 


3-SHEET 


ASK FOR A SAMPLE 
OF THE SNAPPY HER- 
ALD... IT'S AT YOUR 
WARNER EXCHANGE. 
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‘TRAVELING 
SALESLADY 


~ADAN BLONDEL GLEND HARRELL 


the eanean MGM 


PRINTED IN U.S 


Scanned from the United Artists collection at the 
Wisconsin Center for Film and Theater Research, 
with support from Matthew and Natalie Bernstein. 


for Film and Theater Research 


http://wcftr.commarts.wisc.edu 
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DIGITAL LIBRARY 


www.mediahistoryproject.org 


